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A B S T R A C T

The role of tourism in the revitalization of rural peripheral areas has been highlighted both in academic and
political discourse, with tourism entrepreneurs, particularly local hosts, being recognized as central in the
process. However, the role of individual enterprises and entrepreneurs is largely underestimated in the literature
and models of destination development. Using the Central Region of Portugal as a case study, this research
investigates the impact of pro-development intentions on the behaviour of rural tourism hosts in actually pro-
moting rural development. For this purpose, an empirical model was estimated showing that intentions are
important but insufficient to explain behaviour. Other factors such as lodgement location, business success,
manager's residence, level of education, and past professional experience, are crucial to explain the adoption of
local development practices by local hosts.

1. Introduction

In most European regions, the decline of agriculture and other tra-
ditional rural activities has had strong economic, social and environ-
mental impacts which have been widely debated in the literature (Cloke
and Goodwin, 1993; Marsden, 1995, 1998; Baptista, 2003; Cloke, 2006;
Shucksmith, 2006; Gliessman, 2012, Van der Ploeg, 2018). Although
agriculture remains central to current visions of rural development,
different functions, such as territorial and environmental management
and the production of new goods and services are now assigned to
farmers and rural communities which are being encouraged to perform
a set of complementary activities (CCE, 1988; Marsden, 1995, 1998;
OECD, 2006; Figueiredo, 2008; Milone and Ventura, 2010; Vandermeer
and Perfecto, 2012; Milone et al., 2015; Silva et al., 2016; Rivera et al.,
2018; Szumelda, 2019). While multifunctionality is gaining pace, sus-
tainable rural tourism is seen as a key component of local development
in rural areas of European and non-European regions (Luloff et al.,
1994; Sharpley, 2000; Saxena and Ilbery, 2008; Holmes, 2010;
Mcareavey and Mcdonagh, 2011; EU, 2013; Lee et al., 2015; Hoefle,
2016), particularly in more peripheral regions, where the emergence of
new sectors has not been able to overcome the reduction of rural
communities' economic opportunities, the declining of public service
provision and infrastructural deficits. As stressed by several authors
(Luloff et al., 1994; Baum and Hagen, 1999; Cristóvão, 2000; Wilson

et al., 2001; Ribeiro and Marques, 2002; Kastenholz, 2004; Eusébio
et al., 2017), one of the most popular non-traditional rural development
strategies has been tourism and complementary businesses such as re-
creational activities, arts and crafts.

Tourism entrepreneurs, particularly local hosts, are an integral part
of this process because beyond their own individual contribution, they
offer job opportunities, stimulate other sectors of the local economy and
improve the attractiveness of their locale. Hosting plays such a relevant
role in rural tourism that this type of tourist product is defined in
Portugal by the typology of the accommodations, namely: country
houses, agro-tourism, village tourism and rural hotels. Heritage hotels
may also be included, when located in rural areas. Tourism activities
related to Nature and natural resources, provided by specialized com-
panies or other types of accommodation complete the “rural tourism”
product. In most European peripheral regions, including a significant
part of Central Portugal, small rural tourism enterprises are the foun-
dation of the tourism product. Smallness of scale may represent an
advantage in responding to the growing demand for alternative ex-
periences by rural and nature tourists. In these settings, the establish-
ment of small tourism entrepreneurs is often grounded in rationalities
other than economic ones, being balanced between market and social
demands. However, as pointed out by Komppula (2014), the role of
individual enterprises and entrepreneurs is largely underestimated in
the literature and models of destination development. Moreover, the
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concern of small rural entrepreneurs with local development and the
way they integrate that concern with their own motivations and atti-
tudes has not been discussed in the literature.

In this context, the main goal of the present research is to in-
vestigate the impact of intentions on the behaviour of small, rural
tourism hosts. By applying the Theory of Planned Behaviour (Triandis,
1980; Ajzen, 1985, 1991), we will seek to understand if local devel-
opment was a key intention for entrepreneurship and whether the in-
tention manifested in actual behaviour. More specifically, drawing
upon the estimation of an empirical model based on a survey conducted
in the Central Region of Portugal, the authors investigate if en-
trepreneurs' intentions determine the probability that they will later
engage in development-promoting actions, and search for the factors
that contribute to improve or worsen the correlation between initial
intentions and current rural development practices.

To the best of the authors' knowledge, this study is among the first
to empirically test the influence of an entrepreneur's intentions on ac-
tual behaviour in the context of small, rural tourism firms. This is
however a relevant issue because, if rural tourism entrepreneurs are not
able to adopt actions consistent with their ongoing intentions to con-
tribute to local development, their potential contribution remains un-
realized. For this reason, it is important to understand the so-called
intention–action gap and to investigate under what conditions tourism
entrepreneurs turn their intentions to promote local development into
actions or fail to do so.

The paper begins with a review of the relevant literature, focusing
on the role of small, rural tourism entrepreneurs on destination devel-
opment, the motivations and rationality of small-scale rural tourism
entrepreneurs, and the theory around the intention–behaviour gap. The
research methods are then presented, including a description of the
Central Region of Portugal where this study was conducted, the
methodology in data collection and the model. The following section
details the empirical results and finally the main conclusions and some
implications of the present research are outlined.

2. Theoretical framework

2.1. The role of small rural tourism entrepreneurs on destination
development

Even if the discussion around the meaning of entrepreneur and
entrepreneurship is not the focus of the study, it is important to clarify
the terminology used in the present context. Few small-scale en-
trepreneurs within tourism share the characteristics usually ascribed to
entrepreneurs, such as creativity, innovation, risk-taking and, above all,
the pursuit of economic growth. Besides, a wide range of en-
trepreneurial cultures can be found (Shaw, 2004). Therefore, following
Van Praag and Versloot (2007), a broad empirical definition of en-
trepreneur was employed in the present study. The entrepreneur is
perceived as a market entrant or a young firm that has recently entered
the market, imposing no restrictions related to size, primary/secondary
activity, level of innovation, etc. In this sense, all the owners of small
rural lodgements that participate in this study are classified as ‘en-
trepreneurs’ at the time they start their businesses. Some of them still
are, since they remain very active in developing new ideas for their
businesses, but others have operated in the market for many years and
have developed a more passive attitude.

Entrepreneurs join other social actors to promote local develop-
ment. This type of development, particularly when it occurs in rural
areas, is small-scale, decentralized and strongly rooted in the territory
phenomenon, with a strong endogenous component and participation
of the local community and local economic, social and institutional
actors (Trigal, 2015: 165). If in local development the environmental
component is integrated, we can talk about sustainable local develop-
ment, as being socially equitable, economically viable and en-
vironmentally friendly.

Although small business owners are sometimes regarded as pro-
blematic for rural development because of their alleged risk aversion,
lack of ambition, insignificant investment in marketing, little additional
training for their staff and disconnection with the needs of many local
economies (Hall and Rusher, 2005; Haven-Tang and Jones, 2012; Lane
and Kastenholz, 2015), a number of authors have highlighted the cri-
tical role played by small proprietary businesses on rural revitalization
(Ryan et al., 2012; Komppula, 2014; Li et al., 2018). The study by Keen
(2004) in New Zeeland, for example, shows that small, rural tourism
businesses can act as key agents and main facilitators of rural devel-
opment.

Interesting discussions on the benefits of tourism for rural devel-
opment can be found in Sharpley (2000), Hall (2004), Iorio and Corsale
(2010) or Daniloska and Naumova-Mihajlovska (2015). The contribu-
tion of tourism is mainly described in terms of growing income and job
creation, adoption of new working practices, business skill improve-
ment, nature conservation, and strengthening of community identity
and cohesion. Furthermore, rural tourism is connected with many ser-
vices, allowing the expansion of complementary businesses such as
local foods or local arts and crafts. Equally important, rural tourism has
traditionally been developed using existing properties (e.g. farm houses
and land property) as touristic lodgements (Flanigan et al., 2014), al-
lowing, as stressed by Silva (2006), the maintenance of ties with the
property and the land by a group of people that otherwise would not
live in rural areas. However, as pointed out by several authors (e.g.
McKercher, 1993; UNEP and WTO, 2006; Hoefle, 2016; Kastenholz
et al., 2016), not all the impacts of tourism in rural areas are positive.
Rural tourism may predominantly benefit outsiders coming from urban
and foreign origins and have little effect on the wellbeing of local
communities, particularly when the jobs available for local people are
low-paying services. Besides, tourism is a vulnerable and unstable
source of income, with low rates of return on investment, very sensitive
to actual or perceived changes of destinations and consumer pre-
ferences. The threats to traditional social relations, practices and cul-
tural authenticity in order to respond to the touristic demand are other
commonly cited negative impacts of tourism. As highlighted by
Kastenholz et al. (2016) rural populations have to adapt to additional
challenges, like the continuous presence of outsiders and the need to
perform a new productive role. In this respect Ooi et al. (2015), men-
tion the enhancement of conflicts and the loss of trust and reciprocity
towards newcomers as a result of tourism and amenity migration.

In order to rely on tourism as an effective alternative to promote
sustainable development in rural areas, forms of tourism explicitly
linked to the territories are crucial (Saxena et al., 2007; Morgan, 2012).
As underlined by Kastenholz et al. (2018), economic sustainability re-
quires the generation of economic benefits for local communities by
setting into value local assets and competences. In this context, the
authors highlight the importance of job creation, farm diversification
and the promotion of local products. In the words of Lane and
Kastenholz (2015), this approach suggests the promotion of rural
tourism based on local rural resources – cultural, historical, landscape-
based – and networking (among local actors and between local and
extra-local agents).

Small tourism entrepreneurs are an integral part of rural develop-
ment because they contribute to the revitalization of the social and
economic life of a community by generating income, which can im-
prove the environment and landscape through a higher level of general
business activity (Bosworth and Atterton, 2012). As stated by Koh and
Hatten (2002), following the idea of Drucker (1985), only tourism en-
trepreneurs can convert climate, landforms, flora and fauna, historic
vestiges, and ethno-cultural features into tourism resources that may be
transformed into touristic products. The tourism entrepreneur is
therefore the catalyst of the tourism development ripple and the
sculptor of the touristic landscape in a community (Koh and Hatten,
2002).

Lane et al. (2013) show that, for the rural tourism business,
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accommodation is perhaps the most essential ingredient in the rural
tourism equation because overnight visitors have higher spending le-
vels than day visitors, and more of the expenditure on accommodation
is retained in the local economy when compared to other tourism
spending. The authors also show that expenditure on accommodation
generates more jobs for a given capital expenditure than retailing,
restaurants or attraction developments. Besides, as they state, rural
accommodations are mainly small units, locally owned, differentiating
the rural tourism product and allowing a personal contact with hosts,
which is a key reason why people choose rural holidays (Kastenholz and
Sparrer, 2009).

As Haven-Tang and Jones (2012) highlight, the strong relationship
between agricultural products, culinary heritage and tourism allows the
participation of the visitor in the local food and drink supply chains,
contributing to a greater involvement in the “rural experience” and to
local development. Furthermore, by diversifying the economic structure
of local communities, rural tourism entrepreneurs reduce the vulner-
ability of those communities to changes in the social, economic and
environmental framework of traditional rural activities (Fotiadis et al.,
2016).

However, in order to contribute to local development, the en-
trepreneurs must be embedded; that is, they have to become part of the
local structure (Hess, 2004). As stated by Wilson et al. (2001) tourism
and tourism-related businesses are not isolated from the larger com-
munity and its issues. Following a community approach to tourism
development and entrepreneurship, the authors underscore that
tourism must be seen as a community product, directly involving the
community and the local capabilities. Bosworth and Atterton (2012)
define local embeddedness as the situation where economic and social
actions are influenced by being and feeling part of a local community.
In this context, social and economic structures and relationships are
continually being renegotiated and reshaped but control remains within
the local area. If locally embedded, an entrepreneur has easier access to
local resources and information that may be crucial to business success.

Cawley and Gillmor (2008) identify seven features characteristic of
business integration in the domain of rural tourism: an ethos of pro-
moting multidimensional sustainability, the empowerment of local
people, endogenous ownership and resource use, complementary to
other economic sectors and activities, an appropriate scale of devel-
opment, networking among stakeholders, and embedment in local
systems. The authors emphasize that appropriate local embedding and
effective networking are instrumental in achieving an overall strategy
of sustainable development. The study by Bosworth and Atterton
(2012) goes in the same direction. The authors conclude that both local
embedding and extra local connectivity are essential and related in-
gredients for rural development.

Komppula (2014) presents an interesting literature review about the
relevance of collaboration and networking among small enterprises in
rural areas. In particular, the author underlines the findings of Saxena
and Ilbery (2008) and Komppula (2004) which indicate that informal
cooperation among entrepreneurs may be the only form of networking
among small tourism businesses. Shaw (2004)a states that these net-
works may mostly include friends or family members who provide some
form of ‘‘collective’’ experience or social capital, emphasizing that these
kind of informal networks can be constraining, because they provide
limited experiences and may increase the tendency for a survivor rather
than a growth strategy. Regarding Portugal, the results of Pato and
Kastenholz (2017) show that the majority of rural lodging suppliers
dedicate very little of their time to management and are engaged in
other professional activities, which provide most of their household
income. While these professional activities could enhance extra local
connectivity, Lane and Kastenholz (2015) mention that lodging sup-
pliers seem not to have been able to create synergies with other local
actors. This means that embeddedness and effective networking of the
hosts in and with local communities may not have been enough to
accomplish local and extra-local collaboration and to fulfill their

potential as rural development actors.

2.2. Rationality and motivations of small-scale rural tourism entrepreneurs

Partly because of its genesis, as farm-based business, rural tourism is
characterized by small family firms (Horobin and Long, 1996; Getz and
Carlsen, 2000, 2005; Peters and Buhalis, 2013) that are sometimes seen
as having low engagement with wider destination development stra-
tegies, low managerial and entrepreneurial skills, and no desire to
pursue commercial objectives, such as business growth (Jones and
Haven-Tang, 2005; Thomas et al., 2011). Another vision, however,
highlights the specific rationality and cultural complexity of small
firms, emphasizing that they cannot be understood through Schumpe-
ter's established business model of the growth-oriented entrepreneur
(Andersson et al., 2002; Legohérel et al., 2004; Zhao and Getz, 2008;
Kallmuenzer and Peters, 2018).

Using the classification presented by Jaafar et al. (2015), the rea-
sons why small business owner-managers establish their business can be
categorized into two main groups: push factors and pull factors. Push
factors are circumstances, such as unemployment or job uncertainty,
that compel people to leave a current situation. Pull factors are factors
which attract entrepreneurs and include the desire to be one's own boss,
high profits and available business opportunities. Some of the motiva-
tions of small business entrepreneurs in rural tourism are the creation of
personal and family employment, earning additional income, lifestyle,
and personal fulfilment (Getz and Carlsen, 2000). The literature also
shows that motivations are linked to the satisfaction of being appre-
ciated and valued by others, not only customers or tourists but also by
the local people who value the preservation and the promotion of local
heritage (Cavaco, 2000). Equally important, the interaction with people
from different cultures is also recognized as an incentive for rural
tourism entrepreneurship (Morrison and King, 2002; Simpson, 2008).

Several studies, such as Morrison and King (2002) and Polo-Peña
et al. (2013) mention that small firms may continue to operate, despite
small profits, because entrepreneurs use their business to attain a cer-
tain lifestyle and to recover family assets (houses, warehouses, cellars,
agricultural equipment, etc.). This is especially true in southern Eur-
opean countries, where many manor houses have lost their socio-eco-
nomic sustainability and fallen into ruin as a result of the decline of
farming systems based on cheap labour (William and Ferguson, 2005;
Young, 2006; Filipe and Mascarenhas, 2011).

It is well recognized that the motivations of entrepreneurs in rural
tourism go far beyond economic benefits and are often driven by sev-
eral principles and values, which are found among the so-called lifestyle
entrepreneurs (Ateljevic and Doorne, 2000, 2003; Carlsen et al., 2008;
Getz and Petersen, 2005; Peters et al., 2009; Kallmuenzer and Peters,
2018). As pointed out by Marques and Cunha (2013), the term ‘lifestyle’
is often associated with the balance between work and personal life,
meaning that the entrepreneur is involved in a range of activities of
relevance to himself beyond those concerning the business. Lifestyle
entrepreneurs are motivated by social and cultural values along with
development and business growth, and have a remarkable sense of
‘mission.’ They identify themselves with the community and with va-
lues such as sustainability, favouring a particular way of doing business
and increasing ‘social capital.’ In the words of Font et al. (2016), their
multiple goals can be explained as utility maximization, opposed to
profit maximization, based on a trade-off between income/growth and
quality of life.

The issue of rural sustainable development as a motivation to start a
small rural tourism business is scarcely debated in the literature. Some
authors have investigated the motivation for the adoption of corporate
social responsibility (CSR) practices but, as pointed out by Garaya and
Font (2012), little attention has been paid to the service sector and even
less to small and medium-sizes accommodation businesses. Besides, for
the touristic sector, the CSR cases reported in the literature mainly
focus on environmental practices rather than in social and economic
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dimensions (e.g. Dewhurst and Thomas, 2003; Sampaio et al., 2012).
Two exceptions are the studies by Garaya and Font (2012) and Font
et al. (2016) which aim to explain the main reasons leading small and
medium-sized tourism enterprises to use pro-sustainable development
practices, combining environmental, social and economic dimensions.

Garaya and Font (2012), following other authors, state that the
active and voluntary contribution of enterprise to environmental, social
and economic improvement may be explained by “competitiveness,”
“legitimacy” or “altruism.” Competitiveness refers to competitive ad-
vantages through cost reduction, sales increases, new market opportu-
nities and company image. Legitimacy is related to compliance with
social norms and values in order to enhance the company reputation
among the stakeholders affected by the enterprise activity. Finally, al-
truism aims to explain enterprise behaviour from accepting society and
nature as the real stakeholders. According to the authors, enterprises
driven by competitiveness mainly respond to shareholders and in-
vestors, those driven by legitimization focus on a broader range of
stakeholders, such as employees, clients and public administration,
while altruistic driven enterprises respond to local and global societal
concerns. While in large enterprises CSR is mainly a systematic process,
involving high managerial skills, with competitive purposes, small en-
terprises seldom rely on formalized plans. More often, decision making
is an extension of the owner-manager's personality and characteristics,
relying more on culture, values and habits than in profit (Font et al.,
2016).

Font et al. (2016) define pro-sustainability behaviour as the use of
practices that reconcile environmental preservation, social equity, and
economic demands, ranging from water and energy saving measures, to
purposefully purchasing locally or ethically produced products, pro-
viding labour conditions above the legal requirements, or promoting
cultural and heritage preservation. The main economic and social
practices referred to by the small and medium accommodation en-
trepreneurs that participated in their study includes encouraging cus-
tomers to consume local products and choosing local suppliers, sup-
porting local community development and heritage conservation,
promoting gender equality, encouraging respect for culture and lan-
guage and introducing adapted facilities for disabled people.

2.3. The intention-behaviour gap

The theory of planned behaviour (Triandis, 1980; Ajzen, 1985,
1991) posits that human behaviour is guided by three types of con-
structs: 1) behavioural beliefs, which are beliefs about the effects of the
behaviour on a given outcome and may produce a favourable or un-
favourable attitude toward the behaviour; 2) normative beliefs, which
are beliefs about the normative expectations of important referent in-
dividuals or groups, resulting in a subjective norm or perceived social
pressure to engage or not engage in a behaviour; and 3) control beliefs,
which are beliefs about the presence of factors that may facilitate or
hamper the performance of a behaviour, giving rise to perceived be-
havioural control, i.e. one's own perceived ability to perform the be-
haviour. In combination, attitude toward a behaviour, subjective norm,
and perception of behavioural control lead to the formation of a be-
havioural intention. Finally, given a sufficient degree of actual control
over behaviour, people are expected to carry out their intentions when
the opportunity arises. The theory of planned behaviour has been
widely applied in several fields, such as health-related issues (e.g.
Sheeran and Taylor, 1999; Albarracin et al., 2001; Conner et al., 2003),
ethical consumption (e.g. Carrington et al., 2010; Andorfer and Liebe,
2012; Hassan et al. 2016), technological innovation (e.g. Yu and Tao,
2009; Moghavvemi et al., 2015), entrepreneurship (Schlaegel and
Koenig, 2014; Van Gelderen et al., 2015), tourism demand (e.g. Lam
and Hsu, 2006; Lee et al., 2014) and sustainable business practices in
tourism firms (Dewhurst and Thomas, 2003).

Like other social psychological models, the theory of planned be-
haviour assumes that intentions are the most important predictor of

behaviour but acknowledges that many behaviours pose difficulties of
execution that may limit volitional control (Ajzen, 2002). In fact, sev-
eral empirical findings show that although intentions are an important
prerequisite, external factors can affect actual behaviour and prevent
the performance of an intended action (Wiedemann et al., 2009; Lee
and Lee, 2013; Moghavvemi et al., 2015; Van Gelderen et al., 2015;
Hassan et al. 2016). This phenomenon has been labelled the in-
tention–behaviour gap (Sheeran, 2002).

As pointed out by Van Gelderen et al. (2015), acting upon intentions
may be postponed or abandoned because new constraints emerge or the
person's preferences change. Based on a review of intention–action gaps
in several domains, and the literature on procrastination, the authors
identify action doubt, action fear, and action aversion as avoidance-
oriented emotions that cause difficulties in the implementation of in-
tentions. Exogenous variables, such as the perceptions of resource
availability, the removal of inhibiting factors, or new opportunities,
may also have an effect on the relationship between intentions and
behaviour (Shapero, 1982; Krueger, 2008; Moghavvemi et al., 2015).

3. Research methods

3.1. The Centro Region of Portugal

The case study region is the Centro Region (NUT II) of Portugal,
covering a heterogeneous territory, located between the Douro and
Tagus rivers (Fig. 1). It represents about 30% of the country's surface
and approximately 22% of the resident Portuguese population. It's a
region of low population density (79.1 inhabitants per km2) and one of
the two Portuguese regions that has lost population in the last 25 years.
The region has deep natural and demographic contrasts: On one side,
the Atlantic coastline, social and economically dynamic, and on the
other side the rural interior, marked by progressive abandonment and
aging population. As highlighted by Gama et al. (2014) 68 of the 100
municipalities in the region have lost population between 2001 and
2011. The sharpest decreases (above 10%) took place in the munici-
palities of the interior, particularly in those nearest the Spanish
boarder, deepening the phenomenon of depopulation in these terri-
tories. In contrast, the population increased in the municipalities lo-
cated on the coastline, during the same period. Currently more than ¾
of the inhabitants of the Central Region live in a coastal area or near the
coast.

In the past, rural territories overlapped with agriculture and forest
areas. Nowadays, like most regions in the country, agricultural and
forestry activities only partially occupy the rural space. Agricultural
production systems are now more productive and need less area and
less labour. Forest areas have been expanding but are disconnected
from the livelihoods of the rural people. As pointed out by Baptista
(1993, 2011, 2018), agriculture and forestry no longer unify the rural
society with the territory. On the central coast, it is the industrial and
service activities that structure the economic activity of the rural po-
pulation, especially the activities related to the construction sectors and
education, health and public administration services. In low-density
territories, with an aging population, retirement pensions are the main
source of income for households. Tourism initiatives are also multi-
plying, highlighting the unique combination of landscapes and histor-
ical heritage of this territory (Marques, 2016).

However, although tourism demand has been increasing in the re-
gion, tourism activity is still small in comparison to the rest of the
country. According to Statistics Portugal (2017), the Central Region
represents 15.9%, 11.3% and 8.1%, of the number of guests, nights
spent and lodging income, respectively. Tourism in Portugal is still
highly concentrated in the southern coastal areas, strongly dependent
on sun and beach tourism (Eusébio et al. (2017) and, more recently, in
urban areas, predominantly in the main cities of Lisbon and Oporto. In
fact, Lisbon, North (Oporto region) and Algarve (the main sun and
beach Portuguese tourism region) account for 70% of the stays and
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74.4% of the lodge income (Statistics Portugal, 2017). Besides, a lot of
tourists that visit the Central Region do not stay for long, because the
region is not usually the main destination of tourists. On average, each
tourist stays in 1.8 nights, against 2.7 for the whole country and 4.6 for
Algarve. It is mainly a passing destination, where specific points such as
the city of Coimbra, the Sanctuary of Fatima or the Monastery of Ba-
talha are visited (Eusébio et al., 2008). In particular, visitors seeking
protected areas and rural immersion are mainly Portuguese, with low
levels of qualification and income, that make short trips and group trips
(Eusébio et al., 2008).

The perception that the contribution of tourism to the regional
economy is far below what its available resources would allow, raises
the need to develop efforts in order to promote greater attractiveness
for tourists. Tourism and leisure activities are seen not only as strategic
but even as priorities for local and regional development, by local au-
thorities, policy makers, development agents and local communities,
particularly in low-density areas, taking advantage of the richness and
diversity of the endogenous resources (Cunha, 2003; CCDRC, 2014;
Marques, 2016; Correia and Homem, 2018). Although the major at-
traction in the Central Region is religious and mountain tourism
(Andraz et al., 2015), the region has great potential for the develop-
ment of other types of tourist products, such as cultural tourism, health
tourism, nature tourism, rural tourism and adventure tourism (Eusébio
et al., 2008).

3.2. Data collection

The data collection was mainly based on a survey of Rural Tourism
accommodation managers held in 2016 using a fully structured ques-
tionnaire administered online. The link to the questionnaire was sent to
326 rural tourism lodgement managers in the Central Region, more
precisely to all of those that were registered in the National Register of
Tourist Enterprises and had valid and registered e-mails in the database
of the Regional Tourism Entity of Central Portugal, on January 1, 2016.
In order to increase the response rate, several personal or phone con-
tacts were made along the survey period, informing potential partici-
pants about the research and the objectives of the survey. In total, 110
valid questionnaires were received and used in the analysis. The
questionnaire was organized in four main groups of questions: 1) the
first group focused on the description of the lodging, including identi-
fication, history and operational structure; 2) another group was
dedicated to the availability of complementary services for tourists,
supplied in the lodgement or in partnership with other firms, including
the accessibility to local farms, craftsmen and traditional products; 3)
another set of questions was divided between the motivations and ex-
pectations of managers seeking to understand the reasons why they
invested in the lodgement, their satisfaction with the results and how
they perceive the future of their business; 4) a final set of questions
gathered information about the manager, namely gender, age, educa-
tional background, and training and experience in tourism. The main
descriptive statistics of the lodgement features and manager

Fig. 1. Central Region map.
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characteristics are displayed in Table 1.
The sample is composed of relatively recent small lodgements ran-

ging from 3 to 56 beds and employing 1.9 hired workers on average.
Only 23% have already achieved or expect to achieve investment re-
covery. 20% are located in a coastline municipality, according to the
Eurostat (2011) definition, and 80% inland, mostly in the Serra da
Estrela Region (Fig. 2). It may seem imbalanced that 25% of the par-
ticipants in the survey are located in three municipalities of NUT III
“Beiras e Serra da Estrela.” However, these 3 municipalities represent in
fact 23% of the rural lodgement in the entire Central Region. Most of
them have partnerships with local businesses but only 30% offer local
products to guests in their facilities. The main motivations for en-
trepreneurship were to get some income from unused buildings and to
promote rural employment and development. The great majority of the
managers are the owners of the lodgement but only a few live there. For
nearly 70% of the owners, rural hosting is a secondary activity. These
results confirm the findings by Lane and Kastenholz (2015) showing
that local connectivity and embeddedness, are frequently absent in
small rural tourism units, hindering synergies with other local actors
and jeopardizing their contribution to local development.

The managers are mainly men with an average age of 51.7 years.
Most of them have a higher degree of education but less than half had
previous training or professional experience in tourism or management.
Although there is some available data showing that in Portugal rural
tourism units are small (with an average number of beds of 17.36 in
2016), the absence of available disaggregated data on rural tourism
lodgements in the Central Region, hinders the demonstration of the
sample's representativeness. Nevertheless, regarding the sample size,
we expect that the answers truly reflect the population's behaviour.

3.3. Variables and model

As stated in the introduction and section 2.3, the theoretical fra-
mework of the present study is the Theory of Planned Behaviour pro-
posed by Ajzen (1985, 1991) and Triandis (1980), which suggests that

intentions are the most important predictor of behaviour, although
external factors may affect actual behaviour and inhibit an intended
action. Using an empirical model, this research seeks to understand if
the intention of rural tourism lodgement entrepreneurs to promote local
development turned into tangible actions and also to discover the main
factors, besides intention, that promoted these actions.

To begin with, it was necessary to find a dependent variable that
could behave as a proxy for “behaviour toward local development.” The
challenge was to select good viable quality indicators (with relevance
and analytical soundness, consistent with the theoretical framework
and data accuracy) to be used in the design of a composite measure that
could efficiently describe that behaviour. Besides direct job creation,
two main dimensions are cited in the literature as potential contribu-
tions of small rural tourism units to local sustainable development
(Jaafar et al., 2015): 1) the involvement in the growth of supplementary
sources of income to local farms and crafts, including high quality local
food; 2) the impact in new rural business creation. In this particular
case, direct job creation is not an interesting dependent variable since
the number of employees depends more on the size of the lodgement
and on the investment ability of the promoters than on their intentions
regarding local development. Therefore, the dimension “jobs creation”
was dropped in the construct of the dependent variable. The dimension
“contribution to local products valorisation” it was measured by the
presence or absence of such products in the Rural Tourism units. As
stated by Kastenholz et al. (2016), local product purchases are parti-
cularly important in stimulating rural economies, both directly and
indirectly through the generation of multiplier effects. Consumption of
local products directly stimulates local trade, providing additional in-
come to communities and employment. Being produced locally, with
local resources, lower leakages are generated and correspondingly
higher benefits are seized by the local economy. Besides the con-
sumption of local goods, particularly food and drinks, may enhance
sustainable agricultural practices, supporting local business and
building a ‘‘brand’’ that can benefit the region by attracting more
visitors. Local products contribute to a favourable destination image in
the mind of tourists, who might want to consume these products after
returning home, increasing local exports and the overall benefits of
tourism for the destination. Findings of the empirical study by
Kastenholz et al. (2016) show that local products represent a high
proportion of the global expenditures made by tourists during their
stay, suggesting a significant role of local product purchases in stimu-
lating rural economies. The authors suggest that it would be wise to
increase foreigners' contact with local products, for example, in ac-
commodation units. In the present study, the presence of local products
was acknowledged whenever the lodgement provided a continuous
supply of such products, whether in small shops owned by the same
owners or in the meals served at the unit. Several types of products
were identified with emphasis on wine and liquors, bread, cheese, jam,
vegetables and fruits.

Regarding the contribution of accommodation units to the devel-
opment of other rural businesses, it is well known that linkages with
other local actors is an important tool for stimulating local economies,
by generating a higher level of general business activity, retaining
tourism earnings in the region, and improving the distribution of
tourism benefits within the community (Torres, 2003). When tourism
entrepreneurs use local businesses and culture in their own business,
they also play a role in the strengthening of local identity and pride
(Brandth et al., 2013). In this study the dimension “role of accom-
modation units in the development of other rural business” was as-
sessed by the existence of partnerships with local suppliers of com-
plementary activities. These activities mainly include recreational
services, such as horse rides, water sports, walking tours, provided by
other local entrepreneurs.

To define the dependent variable used in the model, the two di-
mensions (“contribution to local products valorisation” and “role of
accommodation units in the development of other rural business”) were

Table 1
Descriptive statistics.a

Mean S.D. Min. Máx.

Lodgement features
Age (years) 6.14 6.95 0 40
Location in the coast line 0.200 0 1
Number of beds 12.5 7.8 3 56
Number of hired workers 1.3 1.9 0 12
Investment can be recovered 0.236 0 1

Complementary services
Traditional/local products selling 0.296 0 1
Partnership with local businesses 0.727 0 1

Motivation for entrepreneurship
Family assets recovery 0.245 0 1
Income generation from unused buildings 0.672 0 1
Additional income earning 0.336 0 1
Creation of personal/family employment 0.236 0 1
Interaction with people from other cultures 0.454 0 1
Promote local development 0.600 0 1
Others 0.218 0 1

Manager characteristics
Owner 0.836 0 1
Lives in the lodgement 0.373 0 1
Have another professional activity 0.691 12.4 0 1
Male gender 0.564 0 1
Age (years) 51.7 22 78
Education Level

< 9 years 0.054 0 1
10–12 Years 0.218 0 1
Higher Education 0.727 0 1

Training or experience in tourism or management 0.436 0 1

a For binary variables the mean corresponds to relative frequency; standard
deviations are omitted.
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joined in a proxy variable – Development - which takes the value 1 if
both local products and complementary activities are available for
guests in the rural tourism unit, and 0 otherwise.

To study the impact of intentions on the behaviour of rural tourism
hosts towards local development, the motivations of rural tourism en-
trepreneurs to start their businesses were analysed. Whenever the en-
trepreneurs stated that local development was one of the main reasons
why they start their business, the value 1 was given to the dependent
variable Intention. If the participants did not mention local development
as a reason for entrepreneurship, the value 0 was assigned to the
variable. Since rural development may possess a subjective meaning,
that differs between individuals, the major features that participants
relate with rural development were further investigated. Whenever the
participants stated that rural development was a major reason for en-
trepreneurship, they were asked, by an open ended question, how they
perceive the contribution of their business to rural development. The
answers were then grouped in several dimensions. The ones that were
mentioned by more than half of the respondents were “local goods and
services demand increase” (67,5%), “built heritage conservation”
(62,3%), “local traditions, local products and cultural identity pre-
servation” (59,7%), “job creation” (58,4%) and “local resources valor-
isation by local people” (53,2%). Although the dependent variable
Development does not include some of the social dimensions referred to
by the participants, it includes the main socio-economic aspects: in-
creased demand of local goods and services and preservation of local
traditions and products. In fact, the preservation of local traditions

surpasses the economic dimension, becoming an important contribu-
tion for the preservation of cultural heritage. These results validate the
dependent variable, whose construction was mainly based on literature.

Since in small businesses, decision making is often an extension of
the owner-manager's personality and characteristics, other independent
variables were included in the model in order to control for rural
tourism unit features, and manager demographic characteristics and to
allow a better understanding of the main factors that condition the
adoption of local development practices by rural tourism accommoda-
tion managers, beside intentions. In Table 2, all variables used in the
model are presented in a systematic way.

The first group of independent variables contains four variables
related to the rural tourism unit's features: lodgement age, measured by
the start-up year; business performance, measured by the manager
perspectives on investment recovery; size, measured by the number of
beds; and service intensity, measured by the number of workers per
bed. Lodgement age is an important variable since, as stated by Fayolle
and Liñán (2014), the way entrepreneurial intentions lead to beha-
viours are affected by temporalities, since entrepreneurs have to deal
with many interrelated events and processes, each with different time
demands. Entrepreneurial goal intentions may change over time and, at
the same time, third variables can change or come into play. As a result,
the relationships between the initially measured constructs and the
outcome may become weaker (Gielnik et al., 2014). One of the vari-
ables that can change over time is the business economic performance,
influencing the strength of the relationship between initial intentions

Fig. 2. Location of the participants in the survey (each dot corresponds to one participant).
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and actual behaviour. The size and intensity of the business were in-
cluded as explanatory variables because, as pointed out by Douglas
(2013), larger firms have more restrictions to the manager's decision-
making autonomy. Restrictions may arrive from investors and bankers,
large customers and/or large suppliers, labour unions, workplace health
and safety organizations, and rival firms. Furthermore, the average
quality of interaction with individual stakeholders is likely to decline
with size and the probability of conflict with these stakeholders might
be expected to increase (Douglas, 2013). This last idea is particularly
relevant in the present study since the dependent variable is based on
the interactions between local hosts and the community.

Welter and Smallbone (2012) points out that economic behaviour
can be better understood in its specific framework, including the in-
stitutional, spatial and social contexts. Regarding the tourism sector,
there is empirical evidence (Zasada and Piorr, 2015) that measures
variables oriented towards tourism development and village renewal
that shows a strong responsiveness to framework conditions, especially
to the rural community characteristics. In this line, since the Central
Region is a region with high contrasts between the coastline and the
interior municipalities, the inclusion of a variable that could express the
role of the local framework conditions in the engagement in local de-
velopment was mandatory. Using as reference the Eurostat (2011) de-
finition of coastline region, the dichotomous variable Coastline was
build, separating lodgements located in coastline regions from lodge-
ments located in interior regions.

Several studies have shown that socio-demographic characteristics
may affect entrepreneurial intentions (e.g. Douglas, 2013). Age, gender,
education and skills in financial management, accounting and mar-
keting are characteristics that may determine managerial behaviour
and leadership style (Cooper et al., 1994; Robinson and Sexton, 1994;
Lerner and Haber, 2000; Minett et al., 2009) and affect the emotions
correlated with the implementation of intentions (Van Gelderen et al.,
2015). Education and training may significantly affect an en-
trepreneur's practices, not only because they provide essential business
skills, but also because they provide learning and networking skills
(Bosworth and Atterton, 2012) which facilitate extra local connectivity,
one of the most important ingredients for local development, along with
embeddedness. Taking this into account, a second group of variables
related to manager characteristics (gender, age, education and experi-
ence) were included. Another variable (residence) was also integrated
in order to capture the effect of embeddedness in the adoption of local
development practices by local hosts. The variable residence distin-
guishes managers who live in the rural tourism unit from those that do
not. The idea is that, by living in the territory, managers will more
easily become part of the local community.

3.4. Estimation procedures

The estimation method used was logistic regression with 95% con-
fidence intervals for estimated coefficients. A logit or logistic regression
is a multivariate technique that allows one to estimate the impact of
each explanatory variable on the probability of an event (Long and
Freese, 2006). Binary dependent variables have two values, typically
coded as 0 for a negative outcome (i.e., the local host does not act in
order to enhance local development) and 1 for positive outcome (i.e.,
the local host acts in order to enhance local development). The prob-
ability that a local host acts in order to enhance local development is
given by the expression, where exp is the base of natural logarithms, α is
the constant of the equation and βx are the coefficients vector of the
explanatory variables. These types of models have been widely applied
in empirical research. For a good understanding of the issues involving
estimation, fitting and interpreting regression models with binary out-
comes we suggest Long and Freese (2006). The estimation was carried
out using the STATA 15 software package.

4. Results and discussion

The estimation results are shown in Table 3. The estimated coeffi-
cients are presented in the second column and the marginal effects of
the independent variables (dy/dx) appear in the fourth. Marginal ef-
fects for all independent variables were evaluated at their mean. The
model proved to be quite stable since removing specific variables or

Table 2
Variables description.

Variable Description

Dependent Variable
Development Takes the value 1 if both traditional products and complementary activities are available for guests, and 0 otherwise
Independent variables
Intention Takes the value 1 if respondents state that local development was one of his/her starting motivations and the value 0 otherwise.
Lodgement features
Year Start-up year
Performance Business performance; takes the value 1 if the investment was already recovered or if the manager expects it will be possible to recover it and the value 0

otherwise.
NrBeds Number of beds
Workbed Number of workers per bed
Coastline Location; Takes the value 1 for coastline municipalities and the value 0 otherwise
Manager socio-demographic characteristics
Gender Takes the value 1 for male and the value 0 for female
Age Age of the respondent, measured in years
Education Takes the value 1 if the manager has a university degree and the value 0 otherwise.
Experience Manager past experience or training in the fields of tourism or management; takes the value 1 when the manager has had experience and 0 otherwise.
Residence Takes the value 1 when the respondent lives in the rural tourism unit and the value 0 otherwise.

Table 3
Estimation results.

Variables Coeffic. Std. Err dy/dx z P> |z|

Intention*** 1.688 0.597 0.261 2.83 0.005
Year 0.004 0.040 0.001 0.09 0.929
Performance** 1.426 0.601 0.287 2.37 0.018
NrBeds 0.023 0.299 0.004 0.76 0.449
Workbed −1.750 2.073 −0.298 −0.84 0.399
Coastline** −1.515 0.760 −0.197 −1.99 0.046
Gender 0.154 0.509 0.026 0.30 0.763
Age 0.005 0.023 0.001 0.23 0.818
Education** 1.511 0.675 0.211 2.24 0.025
Experience** 1.332 0.559 0.236 2.38 0.017
Residence* 1.021 0.594 0.186 1.72 0.086
Constant −12.065 81.770 – −0.15 0.883

LR chi2(11)= 24.13 Prob> chi2= 0.0122.
Pseudo R2=0.1872 Log likelihood=−52.388.
***p-value<0.01; **p-value< 0.05; *p-value<0.1.
For dummy variables dy/dx represents the change in the dependent variable as
a result of the discrete change from 0 to 1 in the explanatory variable.
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observations did not seriously affect the value of the coefficients or
changed their signal. The test of the full model against a constant, using
LR chi2 (11), was statistically significant for p < 0.0122, indicating
that the predictors reliably distinguished between “behaviour towards
local development” and “behaviour disregarding local development.”

Other integrity of fit tests were also applied after estimation,
showing no reasons to believe that the model does not fit well (Hosmer-
Lemeshow chi square= 112.02; Prob> chi square= 0.1576). In
Table 4, where D and ~D stands for “behaviour towards local devel-
opment” and “behaviour disregarding local development,” respectively,
it is possible to see that prediction success overall was 78.18%.

As displayed in Table 1, 60% of the participants declared that the
promotion of local development was one of the main reasons why they
started their business. However, only 27.3% of respondents were shown
to be engaged in actions towards rural development (Development=1),
supporting the hypothesis of an intention-behaviour gap. The existence
of inhibiting factors such as the absenteeism of the owners as well as
their dedication to other professional activities may help to explain this
gap. The linkages with the local economy depends on an entrepreneur's
embeddedness and the establishment of lasting partnerships with local
producers is a time consuming task. Besides, along with rural devel-
opment, entrepreneurs had other initial motivations such as the re-
covery and valorisation of unused buildings that may generate con-
flictual constraints, acting against rural development actions. The fact
that in more than 75% of the lodgements, the initial investment was not
already recovered and the managers do not expect it will be possible to
recover, is also a constraint that may have cause the abandonment of
initial intentions.

Nevertheless, the proportion of those who adopt a behaviour to-
wards local development is significantly (p < 0.05) higher (34.8%) in
the group of respondents who state that local development was one of
their starting motivations than in the group who did not (15.9%),
suggesting that intentions probably explain at least a part of actual
behaviour. In fact, from the estimation results we can conclude that the
intention to promote local development have a strong and significant
effect on the probability that small rural tourism hosts will, in fact,
adopt a behaviour towards local development. Looking at this outcome
in more detail, it is possible to conclude that, other things remaining
constant, local hosts that had the intention to promote local develop-
ment when they started their business are 26% more likely to adopt
local development practices than others. These results are in line with
those of Armitage and Conner (2001) who found in a meta-analytic
review of 185 studies, using the theory of planned behaviour, that be-
havioural intentions explain 27% of the variance in behaviour.

The other exogenous variables with significant effect on the prob-
ability of adoption of local development practices are: Performance,

Coastline, Education, Experience and, in the limit of statistical sig-
nificance, Residence. The probability of adoption of practices compa-
tible with local development increases 28.7% when comparing local
hosts that have recovered their investment, or expect to do so, with
those that have not. This means that, all other things being equal, rural
tourism units that achieve a good economic and financial performance
become more willing to connect with the local food production and
local tourism animation businesses, playing a double role in the pro-
motion of local development.

Not surprisingly, tourism units located on the coastline are less
likely to offer traditional products and to provide complementary ac-
tivities to guests. Holding other things constant, the probability that a
rural tourism unit offers these kinds of goods and services is 19.7%
lower in the coastline than in interior areas. Traditional food products
are usually connected with extensive agricultural production which, as
pointed out by Zasada and Piorr (2015), citing several authors (Tobias
et al., 2005; Piorr et al., 2006; Hart et al., 2011), tends to prevail in
locations with less-productive conditions, such as mountainous areas or
areas with low soil fertility, much more common in the interior areas of
the Central Region than on the coastline. On the other hand, regarding
complementary activities, most rural tourism units on the coastline are
located close to cities (Coimbra, Aveiro, Leiria) and beaches where
tourists can find a wide variety of entertainment activities, being less
dependent on the hosts' offers and suggestions.

Regarding the manager socio-demographic characteristics it is clear
that managers with a university degree and past experience or training
in the fields of tourism or management tend to be more involved with
the local socio-economic fabric, since the probability that they sell
traditional products in their rural tourism units and provide com-
plementary activities to guests is higher than that of other managers.
Finally, with a smaller statistical significance (p=0.086), the residence
of the manager also emerges as an important factor in the explanation
of attitudes. Other things remaining constant, when the manager lives
in the rural tourism unit the probability of adoption of a behaviour
towards local development, increases 18.6%, probably because the
presence of the managers, enhances embeddedness and favours the
access to local information and networks.

5. Conclusions

The alleged importance of tourism for local development, widely
present in the political and academic discourse, has been captured by
rural tourism entrepreneurs, who have incorporated the intention to
promote rural development into their own motivations for starting a
business. Nevertheless, once in business, a lot of them do not actually
engage in development-promoting actions, lending credence to what is
called the intention behaviour gap. The empirical findings of this study
corroborate the idea that intentions are important but insufficient to
explain behaviour. Other factors such as location, business success and
manager's connection with the community, help to explain the adoption
of local development practices. The level of education of managers as
well as their past experience or training in the fields of tourism or
management also influence the role played by rural tourism units in
local development.

The study provides useful information to planners and policy ma-
kers because the knowledge of the factors that are critical in the con-
tribution of rural tourism units to rural revitalization, allows the design
of more effective public policies and financial mechanisms for sup-
porting rural development and tourism. It is clear that the motivation to
promote rural development has an important role in the effective
adoption of pro-development practices. Therefore, the training of po-
tential rural tourism entrepreneurs on the competitive advantages that
can arise for local businesses and communities from the adoption of
such practices could enhance the contribution of small hosts to rural
communities well-being and to the desirable ‘variety’ of the local
economy. Regarding policy making, rural tourism support programs

Table 4
Evaluation of the logistic regression (classification table).

Classified True Total

D ~D

+ 12 6 18
– 18 74 92
Total 30 80 110

Classified + if predicted Pr(D) ≥.5
True D defined as Development != 0

Sensitivity Pr(+|D) 40.00%
Specificity Pr(-|~D) 92.50%
Positive predictive value Pr(D| +) 66.67%
Negative predictive value Pr(~D| -) 80.43%
False + rate for true ~D Pr(+|~D) 7.50%
False - rate for true D Pr(-| D) 60.00%
False + rate for classified + Pr(~D| +) 33.33%
False - rate for classified - Pr(D| -) 19.57%
Correctly classified 78.18%
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could be more successful if the eligibility criteria would benefit en-
trepreneurs that live in the community, since their contribution to rural
development is more evident. The same happens with entrepreneurs'
training and experience.

The findings of this study also contribute to the tourism and local
development literature by exploring the intention-behaviour gap, re-
garding the adoption of local development practices by small rural
tourism units, and by identifying factors that limit their potential in
delivering benefits to rural communities. Besides the effect of inten-
tions, the study measures the impact of internal and external factors on
the adoption of a particular behaviour, providing new insights into the
conditions faced by entrepreneurs, when deciding to promote local
development. Most studies employing intention models of en-
trepreneurial behaviour have mainly focused on explaining intention,
paying less attention to the relationship between the early intentions
and the actual practices of entrepreneurs.

Conflictual business and personal goals probably are at the heart of
the intention behaviour gap. Besides rural development, a variety of
starting objectives are mentioned by the unit's owners, in particular to
increase value of old abandoned buildings and family assets. This be-
haviour was encouraged by public policies implemented at the end of
the last century, designed to support previously constructed heritage
recovery. Core economic reasons, such as promotion of self-employ-
ment or income, are much less relevant, hampering the need for a
strong connectivity with the local economy. At the same time most of
the owners are absent from the tourism units and have other jobs,
probably devoting a small amount of resources (time and money) to
develop strong ties with the local socio-economic fabric.

Like in every empirical study, several limitations of the present re-
search must be mentioned. First of all, intentions were collected ret-
rospectively, with participants being asked to recall their motivations
when they started their business, which may entail a significant recall
error in reference to the past. A direct, long-term longitudinal approach
would be better. However, this approach would imply a long run study
with prohibitive costs. The indirect approach that was used relies on the
respondent's memory of when they formed their intentions, assuming
that respondents reasonably remember their earlier intentions.
Additionally, the dependent variable only combined two mainly socio-
economic aspects of rural development, leaving behind the environ-
mental dimension of sustainable development. Although the selected
aspects are among the most cited in the literature and are also identified
by the participants in the empirical study as being relevant to promote
rural development, the construction of a more comprehensive depen-
dent variable would give more confidence in the results. A further
limitation is the specific location of the survey and the relatively small
sample size which hinder the transfer of the results and conclusions to
other settings. Even though, this study represents a relevant starting
point to understand the impact of intentionsand other factors in the
adoption of local development practices by rural tourism hosts, parti-
cularly in more peripheral regions. Future research could expand the
findings presented in this study in order to better clarify at what point
in their path and what events cause owners of small, rural tourism units
to lose their motivation to contribute to local development.

Appendix A. Supplementary data

Supplementary data to this article can be found online at https://
doi.org/10.1016/j.jrurstud.2019.10.002.

References

Ajzen, I., 1985. Behavioural Interventions Based on the Theory of Planned Behaviour. pp.
11–39 Action Control.

Ajzen, I., 1991. The theory of planned behaviour. Organ. Behav. Hum. Decis. Process. 50,
179–211.

Ajzen, I., 2002. Perceived behavioural control, self-efficacy, locus of control, and the
theory of planned behaviour. J. Appl. Soc. Psychol. 80 (6), 2918–2940.

Albarracin, D., Johnson, B., Fishbein, M., Muellerleile, P., 2001. Theories of reasoned
action and planned behaviour as models of common use: a meta-analysis. Psychol.
Bull. 127 (1), 142.

Andersson, T., Carlsen, J., Getz, D., 2002. Family business goals in the tourism and
hospitality sector: case studies and cross-case analysis from Australia, Canada, and
Sweden. Fam. Bus. Rev. 15 (2), 89–106.

Andorfer, V., Liebe, U., 2012. Research on fair trade consumption: a review. J. Bus. Ethics
106, 415–435.

Andraz, J., Norte, N., Gonçalves, H., 2015. Effects of tourism on regional asymmetries:
empirical evidence for Portugal. Tour. Manag. 50, 257–267.

Armitage, C., Conner, M., 2001. Efficacy of the theory of planned behaviour: a meta-
analytic review. Br. J. Soc. Psychol. 40 (4), 471–499.

Ateljevic, I., Doorne, S., 2000. ‘Staying within the fence’: lifestyle entrepreneurship in
tourism. J. Sustain. Tour. 8 (5), 378–392.

Ateljevic, I., Doorne, S., 2003. Unpacking the local: a cultural analysis of entrepreneur-
ship in Murter, Croatia. Tour. Geogr. 5 (2), 123–150.

Baptista, F., 1993. Agricultura, espaço e sociedade rural. Coimbra: Fora do Texto.
Baptista, F., 2003. Um rural sem território. In: Portela, J., Castro Caldas, J. (Eds.),

Portugal Chão. Celta Editora, Oeiras, pp. 47–66.
Baptista, F., 2011. Os contornos do rural. In: Figueiredo, E. (Ed.), O Rural Plural: Olhar O

Presente, Imaginar O Futuro, pp. 49–59 Castro Verde: 100LUZ.
Baptista, F., 2018. Rural e floresta, caminhos por definir. In: Simões, O. (Ed.), O Rural

Depois Do Fogo. ESAC/SPER, Coimbra, pp. 45–60.
Baum, T., Hagen, L., 1999. Responses to seasonality: the experiences of peripheral des-

tinations. Int. J. Tour. Res. 1 (5), 232–299.
Bosworth, G., Atterton, J., 2012. Entrepreneurial in-migration and neoendogenous rural

development. Rural Sociol. 77 (2), 254–279.
Brandth, B., Haugen, M., Kramvig, B., 2013. Taming the Village Beast: rural

Entrepreneurship as the art of balance between economic growth and social sus-
tainability. In: Figueiredo, E., Raschi, A. (Eds.), Fertile Links? Connections between
Tourism Activities, Socioeconomic Contexts and Local Development in European
Rural Areas. Firenze University, Firenze, pp. 107–127.

Carlsen, J., Morrison, A., Weber, P., 2008. Lifestyle oriented small tourism firms. Tour.
Recreat. Res. 33 (3), 255–263.

Carrington, M., Neville, B., Whitwell, G., 2010. Why ethical consumers don't walk the
talk: towards a framework for understanding the gap between the ethical purchase
intentions and actual buying behaviour of ethically minded consumers. J. Bus. Ethics
97, 139–158.

Cavaco, C., 2000. Turismo, comércio e desenvolvimento rural. In: Almeida, A., Riedl, M.
(Eds.), Turismo rural: Ecologia, lazer e desenvolvimento. EDUCS, Bauru, pp. 69–94.

Cawley, M., Gillmor, D., 2008. Integrated rural tourism: concepts and practice. Ann.
Tourism Res. 35 (2), 316–337.

CCDRC, 2014. RIS3 do Centro de Portugal: Estratégia de Investigação e Inovação para
uma Especialização Inteligente. Comissão de Coordenação e Desenvolvimento
Regional do Centro: Coimbra. Retrieved September 9, 2018, from. http://ris3.ccdrc.
pt/index.php/ris3-documentacao/regional, Accessed date: 7 September 2018.

CCE, 1988. The Future of Rural Society. Bulletin of the European Communities, Brussels,
pp. 4–88.

Cloke, P., 2006. Conceptualizing rurality. In: Cloke, P., Marsden, T., Mooney, P.H. (Eds.),
Handbook of Rural Studies. Sage Publications, London, pp. 18–27.

Cloke, P., Goodwin, M., 1993. The changing function and position of rural areas in
Europe. Nederl. Geogr. Stud. 153, 19–36.

Conner, M., Kirk, S., Cade, J., Barrett, J., 2003. Environmental influences: factors influ-
encing a woman's decision to use dietary supplements. J. Nutr. 133 (6),
1978S–1982S.

Cooper, A., Gimeno-Gascon, F., Woo, C., 1994. Initial human and financial capital as
predictors of new venture performance. J. Bus. Ventur. 9, 371–395.

Correia, A., Homem, P., 2018. Turismo no Centro de Portugal, Actual Ed. Coimbra.
Cristóvão, A., 2000. Ambiente e desenvolvimento de áreas rurais marginais – o caminho

tortuoso para uma relação potencialmente frutuosa. Agroecol. Desenvolv. Rural
Sustent. 1, 46–56.

Cunha, L., 2003. Algumas reflexões acerca da sustentabilidade do turismo na Região
Centro de Portugal. In: Encontro Transfronteiriço sobre Turismo Sustentado e
Desenvolvimento Local, CEI, Guarda (Videmonte), October 24, 2003.

Daniloska, N., Naumova-Mihajlovska, K., 2015. Rural tourism and sustainable rural de-
velopment. Econ. Dev. 3, 307–320.

Dewhurst, H., Thomas, R., 2003. Encouraging sustainable business practices in a non-
regulatory environment: a case study of small tourism firms in a UK national park. J.
Sustain. Tour. 11 (5), 383–403.

Douglas, E.J., 2013. Reconstructing entrepreneurial intentions to identify predisposition
for growth. J. Bus. Ventur. 28, 633–651.

Drucker, P.E., 1985. Innovation and Entrepreneurship: Practice and Principles. Harper
and Row, New York, NY.

EU, 2013. Regulation (EU) No 1305/2013 of the European Parliament and of the Council
of 17 December 2013 on Support for Rural Development by the European
Agricultural Fund for Rural Development (EAFRD) and Repealing Council
Regulation. (EC) No 1698/2005, EU.

Eurostat, 2011. Archive: Coastal Region Statistics. Retrieved September 4, 2018, from.
https://ec.europa.eu/eurostat/statistics-explained.

Eusébio, C., Castro, E., Costa, C., 2008. Diversidade no mercado turístico da Região
Centro de Portugal: identificação dos segmentos de maior valor económico em termos
de actividades turísticas praticadas. Rev. Tur. Desenvolv. 10, 9–24.

Eusébio, C., Carneiro, M.J., Kastenholz, E., Figueiredo, E., Silva, D., 2017. Who is con-
suming the countryside? An activity-based segmentation analysis of the domestic
rural tourism market in Portugal. J. Hosp. Tour. Manag. 31 197-10.

Fayolle, A., Liñán, F., 2014. The future of research on entrepreneurial intentions. J. Bus.

I. Dinis, et al. Journal of Rural Studies xxx (xxxx) xxx–xxx

10

https://www.tandfonline.com/doi/abs/10.1057/palgrave.ejis.3000445
https://doi.org/10.1016/j.jrurstud.2019.10.002
https://doi.org/10.1016/j.jrurstud.2019.10.002
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref1
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref1
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref2
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref2
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref3
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref3
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref4
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref4
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref4
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref5
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref5
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref5
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref6
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref6
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref7
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref7
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref8
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref8
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref9
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref9
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref10
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref10
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref11
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref12
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref12
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref13
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref13
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref14
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref14
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref15
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref15
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref16
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref16
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref17
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref17
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref17
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref17
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref17
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref18
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref18
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref19
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref19
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref19
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref19
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref20
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref20
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref21
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref21
http://ris3.ccdrc.pt/index.php/ris3-documentacao/regional
http://ris3.ccdrc.pt/index.php/ris3-documentacao/regional
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref23
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref23
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref24
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref24
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref25
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref25
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref26
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref26
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref26
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref27
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref27
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref28
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref29
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref29
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref29
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref30
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref30
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref30
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref31
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref31
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref32
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref32
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref32
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref33
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref33
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref34
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref34
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref35
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref35
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref35
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref35
https://ec.europa.eu/eurostat/statistics-explained
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref37
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref37
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref37
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref38
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref38
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref38
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref39


Res. 67 (5), 663–666.
Figueiredo, E., 2008. Imagine there's no rural. The transformation of rural spaces into

places of nature conservation in Portugal. Eur. Urban Reg. Stud. 15 (2), 159–171.
Filipe, M., Mascarenhas, J., 2011. Abandoned villages and related geographic and land-

scape context: guidelines to natural and cultural heritage conservation and multi-
functional valorization. Eur. Countrys. 1, 21–45.

Flanigan, S., Blackstock, K., Hunter, C., 2014. Agritourism from the perspective of pro-
viders and visitors: a typology-based study. Tour. Manag. 40, 394–405.

Font, X., Garay, L., Jones, S., 2016. Sustainability motivations and practices in small
tourism enterprises in European protected areas. J. Clean. Prod. 137, 1439–1448.

Fotiadis, A., Yeh, S., Huan, T., 2016. Applying configural analysis to explaining rural-
tourism success recipes. J. Bus. Res. 69 (4), 1479–1483.

Gama, R., Barros, C., Cordeiro, A., 2014. Dinâmicas demográficas, educação e de-
senvolvimento sustentado na Região Centro (Portugal). In: Cordeiro, A., Alcoforado,
L., Ferreira, A. (Eds.), Territórios, Comunidades Educadoras e Desenvolvimento
Sustentável. DG- FLUC, Coimbra, pp. 7–25.

Garaya, L., Font, X., 2012. Doing good to do well? Corporate social responsibility reasons,
practices and impacts in small and medium accommodation enterprises. Int. J. Hosp.
Manag. 31, 329–337.

Getz, D., Carlsen, J., 2000. Characteristics and goals of family and owner-operated
businesses in the rural tourism and hospitality sectors. Tour. Manag. 21 (6), 547–560.

Getz, D., Petersen, T., 2005. Growth and profit-oriented entrepreneurship among family
business owners in the tourism and hospitality industry. Int. J. Hosp. Manag. 24 (2),
219–242.

Gielnik, M., Barabas, S., Frese, M., Namatovu-Dawa, R., Scholz, F., Metzger, J., Walter, T.,
2014. A temporal analysis of how entrepreneurial goal intentions, positive fantasies,
and action planning affect starting a new venture and when the effects wear off. J.
Bus. Ventur. 29 (6), 755–772.

Gliessman, S., 2012. Agroecology: growing the roots of resistance. Agroecol. Sustain.
Food Syst. 37, 19–31.

Hall, D., 2004. Rural tourism development in southeastern Europe: transition and the
search for sustainability. Int. J. Tour. Res. 6, 165–176.

Hall, C., Rusher, K., 2005. Business goals in the small-scale accommodation sector in New
Zealand. In: Jones, E., Haven-Tang, C. (Eds.), Tourism SMEs, Service Quality and
Destination Competitiveness. CABI, Wallingford, pp. 143–154.

Hart, K., Baldock, D., Weingarten, P., Osterburg, B., Povellato, A., Vanni, F., Pirzio- Biroli,
C., Boyes, A., 2011. What Tools for the European Agricultural Policy to Encourage the
Provision of Public Goods? European Parliament, Brussels.

Hassan, L., Shiu, E., Shaw, D., 2016. Who says there is an intention–behaviour gap?
Assessing the empirical evidence of an intention–behaviour gap in ethical con-
sumption. J. Bus. Ethics 136 (2), 219–236.

Haven-Tang, C., Jones, E., 2012. Local leadership for rural tourism development: a case
study of Adventa, Monmouthshire, UK. Tour. Manag. Perspect. 4, 28–35.

Hess, M., 2004. Spatial' relationships? Towards a reconceptualization of embeddedness.
Prog. Hum. Geogr. 28 (2), 165–186.

Hoefle, s., 2016. Multi-functionality, juxtaposition and conflict in the Central Amazon:
will tourism contribute to rural livelihoods and save the rainforest? J. Rural Stud. 44,
24–36.

Holmes, J., 2010. The multi-functional transition in Australia's tropical savannas: the
emergence of consumption, protection and indigenous value. Geogr. Res. 48,
265–280.

Horobin, H., Long, J., 1996. Sustainable tourism: the role of the small firm. Int. J.
Contemp. Hosp. Manag. 8 (5), 15–19.

Iorio, M., Corsale, A., 2010. Rural tourism and livelihood strategies in Romania. J. Rural
Stud. 26 (2), 152–162.

Jaafar, M., Rasoolimanesh, S., Lonik, K., 2015. Tourism growth and entrepreneurship:
empirical analysis of development of rural highlands. Tour. Manag. Perspect. 14,
17–24.

Jones, E., Haven-Tang, C., 2005. Tourism SMEs, service quality and destination compe-
titiveness. In: Jones, E., Haven-Tang, C. (Eds.), Tourism SMEs, Service Quality and
Destination Competitiveness. CABI, Wallingford, pp. 1–24.

Kallmuenzer, A., Peters, M., 2018. Entrepreneurial behaviour, firm size and financial
performance: the case of rural tourism family firms. Tour. Recreat. Res. 43 (1), 2–14.

Kastenholz, E., 2004. Management of Demand» as a tool in sustainable tourist destination
development. J. Sustain. Tour. 12 (5), 388–408.

Kastenholz, E., Sparrer, M., 2009. Rural dimensions of the commercial home. In: Lynch,
MacIntosh, Tucke (Eds.), Commercial Homes in Tourism: An International
Perspective. Routledge, London, pp. 138–149.

Kastenholz, E., Eusébio, C., Carneiro, M.J., 2016. Purchase of local products within the
rural tourist experience context. Tour. Econ. 22 (4), 729–748.

Kastenholz, E., Eusébio, C., Carneiro, M.J., 2018. Segmenting the rural tourist market by
sustainable travel behaviour: insights from village visitors in Portugal. J. Dest.
Market. Manag. 10, 132–142.

Keen, D., 2004. The interaction of community and small tourism businesses in rural New
Zealand. In: Thomas, R. (Ed.), Small Firms in Tourism International Perspectives.
Elsevier, Oxford, pp. 139–151.

Koh, K., Hatten, T., 2002. The Tourism Entrepreneur - the overlooks player in tourism
development Studies. Int. J. Hosp. Tour. Adm. 3 (4), 5–24.

Komppula, R., 2004. Commitment to cooperation - a key to effective networking in
tourism industry. In: In: Keller, P., Bieger, T. (Eds.), The Future of Small and Medium
Sized Enterprises in Tourism, vol. 46. Publication of the AIEST, pp. 163–178.

Komppula, R., 2014. The role of individual entrepreneurs in the development of com-
petitiveness for a rural tourism destination - a case study. Tour. Manag. 40, 361–371.

Krueger, N., 2008. Entrepreneurial Resilience: Real & Perceived Barriers to Implementing
Entrepreneurial Intentions. Retrieved April 6, 2016, from. https://ssrn.com/
abstract=1155269.

Lam, T., Hsu, C., 2006. Predicting behavioural intention of choosing a travel destination.
Tour. Manag. 27 (4), 589–599.

Lane, B., Kastenholz, E., 2015. Rural tourism: the evolution of practice and research
approaches –towards a new generation concept? J. Sustain. Tour. 23 (8–9),
1133–1156.

Lane, B., Kastenholz, E., Lima, J., Majewsjki, J., 2013. Industrial Heritage and Agri/Rural
Tourism in Europe: A Review of Their Development, Socio-Economic Systems and
Future Policy Issues. European Parliament, Brussels.

Lee, J., Lee, J., 2013. How purchase intention consummates purchase behaviour: the
stochastic nature of product valuation in electronic commerce. Behav. Inf. Technol.
30 (2), 1–12.

Lee, C., Mjelde, J., Kim, T., Lee, H., 2014. Estimating the intention-behaviour gap asso-
ciated with a mega event: the case of the Expo 2012 Yeosu Korea. Tour. Manag. 41,
168–177.

Lee, A., Wall, G., Kovacs, J., 2015. Creative food clusters and rural development through
place branding: culinary tourism initiatives in Stratford and Muskoka, Ontario,
Canada. J. Rural Stud. 39, 133–144.

Legohérel, P., Callot, P., Gallopel, K., Peters, M., 2004. Personality characteristics, atti-
tude toward risk, and decisional orientation of the small business entrepreneur: a
study of hospitality managers. J. Hosp. Tour. Res. 28 (1), 109–120.

Lerner, M., Haber, S., 2000. Performance factors of small tourism ventures: the interface
of tourism, entrepreneurship and the environment. J. Bus. Ventur. 16, 77–100.

Li, T., Liu, J., Zhu, H., Zhang, S., 2018. Business characteristics and efficiency of rural
tourism enterprises: an empirical study from China. Asia Pac. J. Tourism Res. 23 (6),
549–559.

Long, J., Freese, J., 2006. Regression Models for Categorical Dependent Variables Using
Stata. Stata Press Publication, College Station, Texas.

Luloff, A., Bridger, J., Graefe, A., Saylor, M., Martin, K., Gitelson, R., 1994. Assessing rural
tourism efforts in the United States. Ann. Tourism Res. 21 (1), 46–64.

Marques, T., 2016. Portugal No Centro. Fundação Calouste Gulbenkian, Lisboa.
Marques, L., Cunha, C., 2013. Literary rural tourism entrepreneurship: case study evi-

dence from Northern Portugal. J. Policy Res. Tour. Leis. Events 5 (3), 289–303.
Marsden, T., 1995. Beyond agriculture? Regulating the new rural spaces. J. Rural Stud.

11, 285–296.
Marsden, T., 1998. Economic perspectives. In: Ilbery, B. (Ed.), The Geography of Rural

Change, Harlow, pp. 13–30 (UK: Longman).
Mcareavey, R., Mcdonagh, J., 2011. Sustainable rural tourism: lessons for rural devel-

opment. Sociol. Rural. 51 (2), 175–194.
McKercher, B., 1993. Some fundamental truths about tourism: understanding tourism's

social and environmental impacts. J. Sustain. Tour. 1 (1), 6–15.
Milone, P., Ventura, F., 2010. Networking the Rural, the Future of Green Regions in

Europe. Royal Van Gorcum, Assen.
Milone, P., Ventura, F., Ye, J., 2015. Constructing a New Framework for Rural

Development. Sociology and Development, London: Emerald.
Minett, D., Yaman, H., Denizci, B., 2009. Leadership styles and ethical decision making in

hospitality management. Int. J. Hosp. Manag. 28 (4), 486–493.
Moghavvemi, S., Akma, N., Salleh, M., Sulaiman, A., Abessi, M., 2015. Effect of external

factors on intention – behaviour gap. Behav. Inf. Technol. 34 (12), 1171–1185.
Morgan, N., 2012. Time for‘mindful’ destination management and marketing. J. Dest.

Market. Manag. 1, 8–9.
Morrison, A., King, B., 2002. Small tourism businesses and e-commerce: victorian tourism

online. Tour. Hosp. Res. 4, 104–116.
OECD (Organization for Economic Cooperation and Development), 2006. The New Rural

Paradigm: Policies and Governance. OECD, Paris, France.
Ooi, N., Laing, J., Mair, J., 2015. Sociocultural change facing ranchers in the Rocky

Mountain West as a result of mountain resort tourism and amenity migration. J. Rural
Stud. 41, 59–71.

Pato, L., Kastenholz, E., 2017. Marketing of rural tourism – a study based on rural tourism
lodgings in Portugal. J. Place Manag. Dev. 10 (2), 121–139.

Peters, M., Buhalis, D., 2013. SMEs in tourism destinations. In: Costa, C., Panyik, E.,
Buhalis, D. (Eds.), Aspects of Tourism: Vol. 60. Trends in European Tourism Planning
and Organisation. Channel View Publications, Bristol, pp. 93–101.

Peters, M., Frehse, J., Buhalis, D., 2009. The importance of life-style entrepreneurship: a
conceptual study of the tourism industry. PASOS – J. Tour. Cultural Change 7 (2),
393–405.

Piorr, A., Uthes, S., Waarts, Y., Sattler, C., Happe, K., Müller, K., 2006. Making the
multifunctionality concepts operational for impact assessment. In: Meyer, B. (Ed.),
Sustainable Land Use in Intensively Used Agricultural Regions. Landscape Europe,
Wageningen Alterra Report 1338.

Polo-Peña, A., Frías-Jamila, D., Rodríguez-Molina, M., 2013. Impact of customer or-
ientation and ICT use on the perceived performance of rural tourism enterprises. J.
Travel Tour. Mark. 30 (3), 272–289.

Ribeiro, M., Marques, C., 2002. Rural tourism and the development of less favoured areas
– between rhetoric and practice. Int. J. Tour. Res. 4, 211–220.

Rivera, M., Knickel, K., De los Rios, I., Ashkenazy, A., Paers, D., Chebach, T., Sumane, S.,
2018. Rethinking the connections between agricultural change and rural prosperity: a
discussion of insights derived from case studies in seven countries. J. Rural Stud. 59,
242–251.

Robinson, P., Sexton, E., 1994. The effect of education and experience on self-employ-
ment success. J. Bus. Ventur. 9, 141–156.

Ryan, T., Mottiar, Z., Quinn, B., 2012. The dynamic role of entrepreneurs in destination
development. Tour. Plan. Dev. 9 (2), 119–131.

Sampaio, A., Thomas, R., Font, X., 2012. Small business management and environmental
engagement. J. Sustain. Tour. 20 (2), 179–193.

Saxena, G., Ilbery, B., 2008. Integrated rural tourism. A border case study. Ann. Tourism
Res. 35 (1), 233–254.

I. Dinis, et al. Journal of Rural Studies xxx (xxxx) xxx–xxx

11

http://refhub.elsevier.com/S0743-0167(18)31382-2/sref39
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref40
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref40
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref41
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref41
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref41
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref42
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref42
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref43
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref43
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref44
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref44
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref45
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref45
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref45
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref45
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref46
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref46
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref46
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref47
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref47
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref48
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref48
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref48
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref49
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref49
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref49
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref49
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref50
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref50
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref51
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref51
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref52
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref52
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref52
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref53
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref53
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref53
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref54
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref54
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref54
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref55
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref55
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref56
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref56
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref57
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref57
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref57
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref58
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref58
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref58
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref59
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref59
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref60
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref60
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref61
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref61
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref61
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref62
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref62
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref62
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref63
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref63
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref64
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref64
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref65
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref65
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref65
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref66
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref66
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref67
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref67
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref67
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref68
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref68
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref68
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref69
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref69
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref70
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref70
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref70
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref71
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref71
https://ssrn.com/abstract=1155269
https://ssrn.com/abstract=1155269
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref73
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref73
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref74
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref74
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref74
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref75
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref75
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref75
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref76
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref76
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref76
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref77
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref77
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref77
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref78
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref78
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref78
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref79
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref79
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref79
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref80
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref80
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref81
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref81
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref81
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref82
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref82
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref83
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref83
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref84
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref85
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref85
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref86
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref86
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref87
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref87
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref88
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref88
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref89
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref89
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref90
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref90
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref91
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref91
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref92
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref92
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref93
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref93
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref94
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref94
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref95
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref95
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref96
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref96
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref97
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref97
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref97
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref98
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref98
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref99
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref99
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref99
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref100
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref100
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref100
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref101
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref101
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref101
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref101
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref102
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref102
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref102
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref103
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref103
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref104
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref104
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref104
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref104
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref105
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref105
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref106
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref106
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref107
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref107
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref108
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref108


Saxena, G., Clark, G., Oliver, T., Ilbery, B., 2007. Conceptualizing integrated rural
tourism. Tour. Geogr. 9 (4), 347–370.

Schlaegel, C., Koenig, M., 2014. Determinants of entrepreneurial intent: a meta-analytic
test and integration of competing models. Entrep. Theory Pract. 38, 291–332.

Shapero, A., 1982. Social dimensions of entrepreneurship. In: Kent, C., Sexton, D., Vesper,
K. (Eds.), The Encyclopedia of Entrepreneurship. Prentice Hall, Englewood Cliffs, NY,
pp. 72–90.

Sharpley, R., 2000. Tourism and Sustainable Development: exploring the theoretical di-
vide. J. Sustain. Tour. 8, 1–19.

Shaw, G., 2004. Entrepreneurial cultures and small business enterprises in tourism. In:
Lew, A., Hall, C., Williams, A. (Eds.), A Companion to Tourism. Blackwell Publishing,
pp. 122–134.

Sheeran, P., 2002. Intention-behaviour relations: a conceptual and empirical review. Eur.
Rev. Soc. Psychol. 12 (1), 1–36.

Sheeran, P., Taylor, S., 1999. Predicting intentions to use condoms: a meta-analysis and
comparison of the theories of reasoned action and planned behaviour. J. Appl. Soc.
Psychol. 29 (8), 1624–1675.

Shucksmith, M., 2006. First European Quality of Life Survey: Urban-Rural Difference.
European Foundation for the Improving of Living and Working Conditions. Office for
Official Publications of the European Communities, Luxembourg.

Silva, L., 2006. Os impactos do turismo em espaço rural. Antropol. Port. 22/23, 295–317.
Silva, D., Figueiredo, E., Eusebio, C., Carneiro, M.J., 2016. The countryside is worth a

thousand words e Portuguese representations on rural areas. J. Rural Stud. 44, 77–88.
Simpson, M., 2008. Community benefit tourism initiatives: a conceptual oxymoron? Tour.

Manag. 29, 1–18.
Statistics Portugal, 2017. Guests Stays and Other Data on Hotel Activity Survey. http://

www.ine.pt, Accessed date: 5 April 2019.
Szumelda, a., 2019. Agriculture and everyday realities on small farms–An entrepreneurial

challenge to farmers between the desire for autonomy and a secure existence. Two
examples from east and south-east Poland. J. Rural Stud. 67, 57–68.

Thomas, R., Shaw, G., Page, S., 2011. Understanding small firms in tourism: a perspective
on research trends and challenges. Tour. Manag. 32 (5), 963–976.

Tobias, S., Nuesch, A., Nebel, R., Guilmain, A., 2005. Suburban agriculture or landscape
management? Agrarforschung 12 (7), 306–311.

Torres, R., 2003. Linkages between tourism and agriculture in Mexico. Ann. Tourism Res.
30 (3), 546–566.

Triandis, H., 1980. Values, attitudes, and interpersonal behaviour. In: In: Howe Jr.H.,

Page, M. (Eds.), Nebraska Symposium on Motivation, vol. 27. University of Nebraska
Press, Lincoln, pp. 195–259.

Trigal, L., 2015. Diccionario de Geografía Aplicada y Profesional. León: Universidad de
León.

UNEP, WTO, 2005. Making Tourism More Sustainable: A Guide for Policy Makers. United
Nations Environment Programme and Madrid: World Tourism Organization, Paris.

Van der Ploeg, J., 2018. From de-to repeasantization: the modernization of agriculture
revisited. J. Rural Stud. 61, 236–243.

Van Gelderen, M., Kautonen, T., Fink, M., 2015. From entrepreneurial intentions to ac-
tions: self-control and action-related doubt, fear, and aversion. J. Bus. Ventur. 30 (5),
655–673.

Van Praag, C., Versloot, p., 2007. What is the value of entrepreneurship? A review of
recent research. Small Bus. Econ. 29, 351–382.

Vandermeer, J., Perfecto, I., 2012. Complex traditions: intersecting theoretical frame-
works in agroecological research. Agroecol. Sustain. Food Syst. 37, 76–89.

Welter, F., Smallbone, D., 2012. Institutional perspectives on entrepreneurship. In:
Hjorth, D. (Ed.), Handbook on Organizational Entrepreneurship. Edward Elgar
Publishing, Cheltenham (UK), pp. 64–78.

Wiedemann, A., Schüz, B., Sniehotta, F., Scholz, U., Schwarzer, R., 2009. Disentangling
the relation between intentions, planning, and behaviour: a moderated mediation
analysis. Psychol. Health 24, 67–79.

William, C., Ferguson, M., 2005. Recovery from crisis: strategic alternatives for leisure
and tourism providers based within a rural economy. Int. J. Public Sect. Manag. 18,
350–366.

Wilson, S., Fesenmaier, D., Fesenmaier, J., Van Es, J., 2001. Factors for success in rural
tourism development. J. Travel Res. 40 (2), 132–138.

Young, L., 2006. Villages that never were: the museum village as a heritage genre. Int. J.
Herit. Stud. 12, 321–338.

Yu, C., Tao, Y., 2009. Understanding business-level innovation technology adoption.
Technovation 29, 92–109.

Zasada, I., Piorr, A., 2015. The role of local framework conditions for the adoption of
rural development policy: an example of diversification, tourism development and
village renewal in Brandenburg, Germany. Ecol. Indicat. 59, 82–93.

Zhao, W., Getz, D., 2008. Characteristics and goals of rural family business owners in
tourism and hospitality: a developing country perspective. Tour. Recreat. Res. 33 (3),
313–326.

I. Dinis, et al. Journal of Rural Studies xxx (xxxx) xxx–xxx

12

http://refhub.elsevier.com/S0743-0167(18)31382-2/sref109
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref109
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref110
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref110
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref111
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref111
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref111
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref112
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref112
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref113
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref113
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref113
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref114
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref114
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref115
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref115
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref115
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref116
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref116
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref116
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref117
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref118
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref118
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref119
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref119
http://www.ine.pt
http://www.ine.pt
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref121
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref121
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref121
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref122
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref122
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref123
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref123
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref124
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref124
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref125
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref125
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref125
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref126
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref126
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref127
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref127
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref128
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref128
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref129
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref129
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref129
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref130
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref130
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref131
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref131
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref132
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref132
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref132
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref133
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref133
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref133
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref134
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref134
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref134
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref135
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref135
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref136
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref136
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref137
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref137
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref138
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref138
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref138
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref139
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref139
http://refhub.elsevier.com/S0743-0167(18)31382-2/sref139

	Understanding the impact of intentions in the adoption of local development practices by rural tourism hosts in Portugal
	Introduction
	Theoretical framework
	The role of small rural tourism entrepreneurs on destination development
	Rationality and motivations of small-scale rural tourism entrepreneurs
	The intention-behaviour gap

	Research methods
	The Centro Region of Portugal
	Data collection
	Variables and model
	Estimation procedures

	Results and discussion
	Conclusions
	Supplementary data
	References




